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Question 1

Outline two contrasting communication models or theories of media influence which suggest that audiences respond to media texts in different ways

Question 2

Identify one communication model or theory which is used to support the proposition that the media does exert a significant influence over audiences. Evaluate the arguments and evidence used to support this communication model or theory and those used to criticise it.

Question 3

Identify one communication model or theory which is used to support the proposition that the media does not exert a significant influence over audiences. Evaluate the arguments and evidence used to support this communication model or theory and those used to criticise it.

Question 4 

Media theorists describe mass media audiences as active or passive when exposed to media texts. What is meant by the concepts of an ‘active’ audience and a ‘passive’ audience?
Question 5

Discuss the strengths and weaknesses of  the different methods of research
Question 6
Being a .couch potato. has often been the description of the state Homer Simpson is in when he watches television. .Veging out. or being .mindless. are other ways of describing members of audiences of many popular media forms and texts.

Explain whether or not you think these are accurate assessments of the way all audience members relate to the media.

Question 7
Those who argue for media regulation generally believe that media content has some effect on audiences’ attitudes towards racism, sexism, violence, drug use, coarse language and political values.
Outline one argument in favour and one argument against the regulation of particular media content. In your answer you may refer to any media forms and/or texts you have studied this year and the issues and arguments discussed in relation to control of their content.

